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Company data 

ISIN number IT0005380461

Bloomberg code U24 IM

Reuters code U24.MI

Industry FinTech

Stock market AIM Italia

Share Price (€) 2.02

Date of Price

Shares Outstanding (m) 3.0

Market Cap (€m) 6.1

Market Float (%) 21.8%

Daily Volume 3,200

Avg Daily Volume YTD 4,011

Target Price (€) n.a.

Upside (%) n.a.
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Share price performance 

1M 3M 1Y

UCapital24 - Absolute (%) -3.8% -18.7% n.a.

FTSE AIM Italia (%) 3.0% 0.5% -20.5%

1Y Range H/L (€) 4.74 1.85

YTD Change (€) / % -1.64 -44.1%  
Source: S&P Capital IQ 
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FinTech social network, takeoff delayed 
 

We initiate coverage of UCapital24: not rated for shifted launch program. 

 

The global social trading platform for everyone  

UCapital24, an early-stage company founded in December 2017 and listed on AIM Italia in 

November 2019, is a wide scope finance social network, available worldwide through a 

web platform and a mobile app. UCapital24’s ambition is to offer to the vast community 

of finance amateurs and professionals their dedicated online platform. This social 

network is conceived to combine the demand and offer of financial information, services 

and tools to make investment decisions. Its features allow interaction between users, 

while giving them access to a marketplace populated with financial services. UCapital24 is 

built around a marketing partnership model for revenue generation.  

 

The FinTech social network redesigning the trading concept 

Financial innovation is growing at a fast pace. Online traders are even more growing and 

social trading platforms appeared in the last decade. UCapital24 intends to fill a gap that 

too specialized smaller companies leave unoccupied.  

 

Bespoke investment solutions for individual and professional investors 

UCapital24 offers, together with the social network and trading platform, additional 

services like technical and fundamental analysis tools, robo-advisory, a fund selection tool 

(partnership with Morningstar), private companies information, news and online TV. The 

function of copy-trading allows users to replicate trades of top traders ranked among the 

best. The social network dynamics and exchange of information among users are 

conceived to enrich information for investment decision. 

 

Platform development completion shifted to 2020 

The completion of the trading and social network platform has experienced delays. 

UCapital24 trading suite (white label) for brokers, banks and asset managers has been 

released at the end of April 2020. Management states that, given the slowdown of 

operations due to platform development and Covid-19 lockdown, 2020 target figures 

disclosed at IPO (€2.3m revenues, €(0.3)m EBITDA and €(1)m net loss) will be missed. As a 

consequence, management assumptions on the development path and revenues 

progression are to be shifted. The Board of Directors is defining some contingency 

measures, such as cutting consultancy expenses related to non-strategic activities and 

non-essential investments; in addition, temporary layoffs are being evaluated.  

  

FY19 results reflect the delay in start of operations, management targets for 2020 to be 

restated 

Revenues were €62k in 2019, -35% vs. management forecast. EBITDA was €(1.1)m, vs. 

€(1.5)m forecast, a lower actual loss due to the delay in marketing investments. Net loss 

of €(1.8)m, Net cash of €1m. Active users were 63k as of December 2019. 

 

No ground for rating 

UCapital24 2020 operation plan suffered delays for both platform deployment and Covid-

19 lockdown, which impacted the initial marketing program. As a consequence, while 

management actions effects are not yet available, our estimates based on a full activity 

scenario might be materially impacted and will be better shifted to the next research 

notes. Due to the insufficient information and the growth path timing not yet 

rescheduled, we are not in a position to assign a rating on the stock. 
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1. INVESTMENT CASE 
 

 Company 
  

 UCapital24 SpA (UCapital24) is a wide scope finance social network, available worldwide 

through a web platform and a mobile app. Dedicated to the world of finance and investments, 

it offers to users - retail and institutional investors, finance professionals, advisors and other 

interested people - information and technical tools to operate on financial markets. Its 

features allow interaction among users, providing access to a marketplace populated with 

financial services such as online trading tools, asset management, M&A, real estate, coaching 

and financial analysis. 

  

  

 Drivers 

  

 Industry drivers 

 Fintech is booming, fueled by financial markets innovations and digital transformation. 

Social trading is the result of the fast growth of the fintech ecosystem. Fintech is approaching 

and improving several market segments, providing innovation and technology to people’s 

activity. Internet and digitization, along with their effects on financial intermediation, are the 

raison d'être of this industry. Internet offers a chance for savers/investors to catch new 

investment opportunities, without the need of traditional financial intermediaries. 

  

 Transparency. Finance, especially trading, is an industry perceived to be complex, non-

transparent, overrun with high management fees. Social trading companies are disrupting the 

finance industry with high transparency and declining management fees. 

  

 Do it yourself and replicate top traders. Online platforms provide a high level of 

independency for each investment, by allowing people to trade financial instruments. 

Together with analytics tools, users are supported to invest, having access to an extensive set 

of data and information. Social trading allows users to copy trades of top investors that show 

a good track record. This functionality allows non-experienced traders to follow systematic 

investment strategies and replicate trades made by others. 

  

 User-friendly investing. Major benefits and drivers of this recently born industry are the easily 

accessible and usable website platforms for trading and investing. Major benefits are easy 

investments execution and fast ideas generation, giving users the possibility of trading from 

pc or mobile. 

  

 Two-way macro trends. Markets are moving into the same direction: either social networks 

embrace financial services (e.g. Facebook is having its own digital currency) and either the 

other way around (e.g. trading online platforms becoming more social network-oriented). 
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 Potential alternative financial source from home. Since online investing platforms provide a 

smooth and fast process of trading, from millennials to mature investors online trading is 

considered an attractive and accessible additional or alternative source of income.  

  

 Network effects. Online platforms have strong network effects such that each additional user 

enhances the value of the platform to existing users. The best proven example is Facebook. 

  

 Rise of cryptocurrency asset class. Bitcoin and other cryptocurrencies continue to have a 

substantial impact on the online financial market. Cryptocurrency is a new alternative 

investment asset class, which attracts also people who are not interested into trading. 

  

 Large global market opportunity, user growth. Of the current global population of around 

7.6bn people, the number of Internet users globally is estimated in 4.2bn people, with an 

average penetration rate across geographies of 55% (Source: Internet World Stats). Internet 

penetration is expected to continue to grow, driven by the rapid adoption of connected 

mobile devices, particularly in emerging markets, where young generations might become the 

most curious to approach fintech through the appearance of finance social networks. 

  

 Company drivers 

 Highly scalable business model and innovative revenue model. Revenues are driven by the 

number of users, plus users converted into customers which pay subscription fees or 

commissions on trading activity. The scalable, high-performance technology infrastructure can 

efficiently and reliably handle increased member usage globally. UCapital24 follows a 

“marketing partnership” revenue model, according to which a fee is paid by investment 

companies or brokers for all users who access services connected to their trading platforms. 

Since the first months of activity, UCapital24 has been securing multiple partnerships in order 

to develop this revenue line.    

  

 Global reach. The platform’s technology and network are easily scalable across geographies. 

Facebook, LinkedIn and many others may be significant benchmarks, looking at their fast 

popularity and widespread adoption among global users. 

  

 Visibility of future revenues based on subscription-based revenues. The annual upfront 

subscription fees typical of the revenue lines service fee and premium fee, with automatic 

renewal, provide the Company with a significant base of recurring revenue. 

  

 Wide catchment area and complete offer. UCapital24’s tools are designed to serve both 

retail market players as well as large institutional financial operators. This common ground 

will allow individuals with different professional backgrounds to interact on the platform. 

  

 Proprietary platform and algorithms. Algorithms powering UCapital24’s financial tools are 

exclusively created by or for the Company. 

  

 Partnerships with skilled affiliates. UCapital24 has entered into partnerships with financial 

companies and universities, such as: Morningstar, University of Florence, SelfieWealth, Chart 
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IQ, dXFeed, Autochartist. 

  

 Challenges 

 Short operating history in a relatively new and unproven market. UCapital24 is a startup 

company, with a few months of activity, since October 2018. The market in which it operates, 

social trading, was born in 2006 but is constantly evolving, with companies expanding with 

new and innovative services and continuous quality improvements, and new companies 

emerging. In addition, in this segment market references are not numerous. This makes it 

difficult to evaluate the individual and collective future prospects. 

  

 Market competitiveness and low barriers to entry. Being the social trading still an early stage 

industry with relatively low barriers to entry - due to an overall affordable cost of building 

new websites/platforms - competition is increasing and there is a risk for existing players to 

lose market share for the benefit of newcomers, also considering a consolidation yet to come. 

However, scale and network effects, together with the ability to secure the best traders, may 

represent high barriers to entry. 

  

 Technological change, privacy and security. The Company may not timely and effectively 

scale and adapt its existing technology and network infrastructure to ensure that the website 

and app are always accessible with no load times or shortages. In addition, if security 

measures are compromised or personal information and other data are not protected, users 

may stop using the platform for trading. 

  

 Sensitive regulatory framework, subject to reviews and updates. Laws and rules can create 

significant incentives or disincentives for industry growth, influencing the propensity to invest 

online. 

  

 The percentage of active users and churn rate may fluctuate and cause volatility. The user 

base, especially active trading users, is UCapital24’s most valuable asset which can increase its 

value and turnover over time, but it has also the potential to cause greater risk and volatility. 
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2. PROFILE 
 

 The go-to social network for finance lovers and professionals 
  
 UCapital24, founded in 2017 in Italy, operates since October 2018. Since 2020, the web 

platform development is carried out in-house. The goal that inspired the Company founders 

was to integrate in a sole platform the main market tools, to allow users to compare real 

time information released by Wall Street operators and other institutional providers. Three 

providers have been involved in UCapital24 project: Morningstar, with its fund selector of 

37,000 funds, Autochartist, offering technical analysis services, and SelfieWealth, 

contributing its Robo-Advisor service for the selection of the instruments on which to invest. 

The platform covers three areas through the so-called marketplaces: financial markets, 

private companies and real estate. The Financial markets segment includes trading systems 

and brokers. The Private Companies marketplace is dedicated to potential investors 

interested to evaluate privately held companies, using an algorithm based on specific 

parameters suitable for M&A transactions. The third marketplace will be dedicated to the 

institutional real estate market.  

As of December 2019, UCapital24 had a staff of 11 people. 

  

 Key milestones 

 Dec 2017 Company foundation 

 Q1 2018 Capital injection by Vetrya SpA, 4media Srl and UCapital Ltd  

 Q2 2018 Partnership with Chart IQ, Morningstar, Autochartist and dXFeed 

 Q3 2018 Partnership with Università di Firenze, SelfieWealth and EGI 

 Q4 2018 Partnership with Equiti  

 Q1 2019 - Online launch of the beta version of the web platform 

- Development of analytics technologies 

- Broker integration test 

 Q2 2019 - Development of technologies: Robo-advisor, trading system, 

multi-asset platform 

- Development premium section, service and data feed 

 Q4 2019 - Listed on AIM Italia 

 Q2 2020 - Launch of the updated version of the social network and of the 

white label version (trading suite) for brokers, asset managers 

and banks 

 Source: Company data 
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 Shareholders and Group structure 

  

UCapital Ltd
53.44%

Vetrya S.p.A.
19.39%

Masada Ltd
5.34%

Market
21.83%

 
 

UCapital24 Ltd

100%

UCapital24 S.p.A.

 

 Source: Company data 

  

 UCapital Ltd is owned by Gianmaria Feleppa (99.4%) and other minority shareholders. 

Vetrya S.p.A. is a company listed on AIM Italia. Masada Ltd, owned by Masada S.r.l., is 

attributable to the Director Edoardo Narduzzi.  

  

 Key people 

 Name and Role Background 

 Gianmaria Feleppa 

Founder and CEO 

- Since 2017: Senior Asset Manager, EGI Funds 

- 2012-13: Financial Director and Manager of Financial Markets 

Division, UCapital World Ltd. 

 Giovanni Raffa 

CFO 

- Since 2008: Advisor, Mastelli Srl  

- 2000-07: International Relations Manager, Hutchison Whampoa  

- 1995-98: Telecommunication Strategy Advisor, CSMG 

 Matteo Lorenzini 

COO 

- 2015-17: Advisor, Shopping Flow Srl  

- 2014-15: Advisor, Tour operator Jet Set Capri Srl 

- 2004-14: Partner and COO, The Big Space Ltd 

 Source: Company data 

  

 UCapital24 IPO and stock market performance on AIM Italia 

 

Stock market AIM Italia

Bloomberg code U24 IM

Reuters code U24.MI

IPO date 19/11/2019

Offer Price (€) 4.0

Money raised (€m) 4.1

Market Cap at IPO (€m) 11.4

Free float at IPO 19.7%

Ordinary shares - ISIN number IT0005380461

Shares outstanding 3,032,800

Current Share Price (€) 2.0

Current Market Cap (€m) 6.1

Warrants - ISIN number IT0005380479

Warrants outstanding 1,018,000

Current Warrant Price (€) 0.21

UCapital24 on AIM Italia 

 
 Source: Company data and S&P Capital IQ, update: 04/06/2020 
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 Use of the IPO proceeds: 

 • Digital marketing campaigns 

• Set-up of international sales branches  

• Investment in technology, platform improvements, customer service 

 Source: Company data 

  

 Share price performance and volumes since IPO 
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3. MARKET TRENDS AND OUTLOOK 
 

 Online social trading 
  

Fintech is booming, 

fueled by financial 

markets innovations 

and digital 

transformation 

Online social trading is the result of the fintech innovation of the modern electronic trading 

ecosystem. Fintech is approaching and improving several market segments, providing 

innovation and technology to people’s activity. According to KPMG, investments into fintech 

reached $31bn in 2017, confirming the growth trend compared to 2016 (Source: KPMG, 

Digital banking, 2018), and are foreseen to continue growth. 

Internet and digitization, along with their effects on financial intermediation, are the raison 

d'être of this industry. Internet offers a chance for savers/investors to catch new investment 

opportunities, without the need of traditional financial intermediaries. 

Social trading and social investing represent the new trends of technology-assisted and 

socially-driven investing. The combination between financial trading and social networks 

started to be used by FX traders, since social networks allow users to see and even copy the 

trades of top-ranked rivals, swap ideas and share market sentiment in online chats with a 

community of contacts. Therefore, social networks have been used so far as a “sentiment 

factor investing” and a public generator of trading ideas. 

Today, social trading has become an established network-based methodology which 

continues to empower new traders and assist them to either make decisions and to execute 

trades through online platforms, or to conduct the trades automatically by following a trade 

leader. Investment platforms are increasingly being used by consumers and financial advisers 

to access retail investment products and manage online investments. 

  

 Online trading in the world 

Asia ranked 1st by 

number of online 

traders 

According to a research from Broker Notes, there are 13.9m online traders worldwide, with 

Asia leading the rank in 2018 (4.6m, +44% YoY), followed by Europe and Africa with 

respectively 3.1m (+107% YoY) and 2m (+54% YoY). USA is placed just behind with 1.6m 

traders, +7% YoY (Source: Broker Notes, The modern trader, 2018). 

  

 Online traders worldwide 

 

 
 Source: Broker Notes, The modern trader, 2018 
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 Online trading in Europe 

 According to the research, the UK is the top European country by number of online traders 

(730k, representing 1.12% of total population), followed by Germany, France and Italy, all 

between 300-400k traders (Source: Broker Notes, The modern trader, 2018). 

  

 Number of online traders in the top 10 European countries (k) 
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 UK, a leader in Europe for online trading 

 The investment platforms market in the UK, encompassing platforms which offer access to 

third-party investment products, has doubled from £250bn assets under administration in 

2013 to £500bn in 2017, according to a study from the Financial Conduct Authority. These 

platforms allow investors and financial advisers to trade and manage investments. Growth 

has been driven by the growing number of users, increasing levels of investment and easy 

access to trade (Source: FCA, Investment Platforms Market Study Interim Report, 2018). 

  

 Assets under administration on platforms in the UK, 2013-H1 2017 

 

 
 Source: FCA, Investment Platforms Market Study Interim Report, 2018 - Notes: Assets for 2017 refer to end of June. 
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 Online trading in Italy 

 Italy is the 4th country in Europe for online trading, with 260k online traders in 2018, 

representing 0.44% of total population, growing by 100% YoY, according to Broker Notes. 

According to Borsa Italiana together with some Italian brokerage firms (TOLIS statistics), 13% 

of trading volumes on the main market MTA came from online trading, while AIM Italia 

reached 37%; mini-futures and weekly options on FTSE MIB were the most traded by online 

platforms with respectively 23% and 16% of the total trades (Source: La Repubblica, Dai 

risparmi ai contratti derivati, investire sul web è trading quotidiano, 2017). Of course, this 

represents a small portion of online trading, which excludes non-regulated financial markets. 

 

On top of that, according to the statistics published in the Italian annual report on online 

trading, at the end of September 2017 132 online brokers specialized in investment platforms 

were active in Italy, +10% YoY growth (Source: Annuario del Trading Online Italiano, Trading 

online, nel 2017 torna a crescere il numero di broker in Italia, 2017) 

  

 Profile of the online trader 

  According to the statistics from the Italian ITForum, 92% of online traders are male with 

average age between 35-44 years old, located in northern Italy. The most active traders (+200 

trades each quarter) are between 25-44 years old and represent the 33% of the cluster. 

Among online traders, 16.7% are retirees, 12.5% are salesmen, 8.4% financial advisors, 7.2% 

entrepreneurs, and only 5.6% are professional traders. Trading online in Italy is executed 

mainly from desktop (74%), while mobile devices account for 33%. 

A positive trend is registered among people who consider themselves “active traders”, they 

are 42% of total, +3% YoY compared to 2016, but only 17% of them executes more than 200 

trades each quarter (Source: La Repubblica, Dai risparmi ai contratti derivati, investire sul web 

è trading quotidiano, 2017). 
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4. INDUSTRY INSIGHTS 

  

 Social trading dynamics 
  

 Currently there are several business models emerging in the social investing and social trading 

space: broker-only, network-only, hybrid.  

  

 Social trading business models 

  

 
 Source: Capgemini, Digital disruption in asset and wealth management, 2015 

  

Revenue recognition 

different across 

platforms 

New business models are emerging: income directly generated from spreads and/or trading 

volume or spread sharing between service providers. Subscription-based fees are often a 

main part of revenue streams. Some platforms, such as Shareville, rely on voluntary 

registration and are free-to-use for bank’s clients (in this case for Nordnet’s clients, a Nordic 

bank); the business logic of these broker/bank-owned platforms is somewhat different from 

other social investing and trading platforms. 

  

Main social trading 

strategies 

The two main types of social trading strategies are: 

- Copy trading (e.g. eToro, Ayondo, Darwinex and ZuluTrade): Copy trading is better suited to 

small scale or beginner traders. In copy trading, users can select individual traders to copy, 

whether by copying their individual trades or by copying their entire investment strategy. 

Then, it is possible to assign a percentage of the account balance to follow an individual trader 

or several traders. In copy trading, the total percentage of users account balance can be 

assigned to copy a restricted amount, lowering the risk of the investment. In addition, the 

smaller number of traders to follow allows the investor to easily stay ahead of the activity in 

its account. In addition, users can search the individual traders to copy in-depth, by examining 

their portfolio, trading history and success rates. 

- Mirror trading (e.g. Tradency’s Mirror Trader, Spotware’s cMirror, FXCM Mirror Trader): 

Mirror trading is quite similar to copy trading despite the fact that it is used for large 
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investments and large volume of trades. It is used to have a 1 to 1 investment in terms of 

trades and amounts, replicating the same trade characteristics. 

  

 Social trading expansion: a last 10 years matter 

 In the social trading sector, there are many platforms that came up since 2006. Over the last 

decade, social trading has become a populated marketplace with around 30 new platforms 

and 10 M&A. 

  

Evolution of social trading and investing 2006-17 

 
Source: Thomas Brand blog 

  

 One of the first online social trading platforms, according to Thomas Brand, a social trading 

blog, was Tradency, founded in early 2005. The company claims to be the creator of mirror 

trading. However, E*trade, an online broker that became also a trading platform, was already 

established in the ‘80s, but it started to become “social” only in January 2010, after the 

acquisition of the first financial social network named Cake Financial. Established in 2006, 

Cake Financial had a Cake Investment Club application on Facebook and had generated media 

coverage from several financial news such as Forbes, Kiplinger, BusinessWeek and Barron's. 
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5. BUSINESS MODEL AND STRATEGY 
  
 Full-blown finance social platform and marketplace 
  
 Core business 

 Users and services 

 

 

 

 

 

 

Wide industry 

coverage and 

dedicated service 

tools 
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 Source: Company data 

  

 

 

A marketplace within 

the social network 

UCapital24, through an integrated web platform and a mobile app, is a reference for retail, 

institutional and professional users interested in finance and economics, hosting both 

demand and supply of services for investment decisions.  

UCapital24’s business model is based on the offer of analyzed and organized data by a social 

network with an internal marketplace for the exchange of information and financial services. 

UCapital24 is building a revenue model not only advertising-based, through marketing 

partnership agreements and fee generation from the social network traffic and premium 

subscriptions. 

  

 The platform includes modules/product components already launched; others will come. 

  

 Social network 

Users sign up on UCapital24 and create their profile, which will display personal information 

such as academic records and working experiences. The space section allows users to create 

or join groups of profiles that share similar interests. The dashboard displays posts written by 

users and groups being followed. Posts can come in different formats.   

  

 Fundamental/technical analysis 

This section displays a general summary of the main financial markets: 

• Real-time graphs for stock prices, integrated with analysis tools, supplied by the US 

company Chart IQ, main provider of professional analysis platforms used by top brokers. 

• Rating function that assesses the profitability of stocks by analyzing all available financial 

data in real time. This tool is powered by a UCapital24-owned algorithm. The resulting 
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rating is then compared to other ratings produced by Wall Street professionals, giving the 

user a global overview on the stocks.  

• Technical analysis function forecasting possible target prices and outcome scenarios, 

powered by a UCapital24-owned algorithm. 

• Social ideas function to let users share their views on the financial instruments.   

  

 Signals 

This section displays in real-time prices, changes, technical signals (short/long), targets, 

intraday micro-trends related to all monitored financial instruments. 

  

 Economic calendar  

List containing value changes of stock prices, CPI, PPI, GDP, Foreign Security Purchases, 

Business Climate and other macroeconomic indicators. Each entry in the list is chronologically 

ordered and explained with a graph and a brief description. 

  

 Trading system 

Marketplace containing automatic trading systems that follow the rules set by the user while 

making transactions autonomously. Each instrument will have a description of its base 

strategy, past performances, maximum risk and a suggested capital for activation. After 

choosing the most suitable instrument, the user will have to decide whether to download it 

and use it on an outside trading platform or to delegate UCapital24 to operate the instrument 

chosen. The second option requires an electronic signature by the user for the authorization 

of a third-party asset management firm. 

  

 Robo-advisor 

This section shows a daily selection of the best financial instruments to purchase, organizing 

them in categories (stocks, bonds, indexes, currencies, cryptos and commodities). The 

portfolio offered will be the same for every UCapital24 user, to comply with MIFID regulation.  

  

 Fund selector 

The fund selection feature is the result of the partnership with Morningstar. Users will be able 

to analyze, evaluate and select the best investment funds choosing from a selection out of 

37,000 options. The selection will be generated based on pre-imposed settings chosen by the 

user. Generally, Morningstar charges a monthly fee for this type of service, but on UCapital24 

it is offered for free. 

  

 M&A  

This section refers to unlisted companies and includes company profiles. Users have a 

marketplace where they can choose among companies to invest in or simply analyze.  

  

 Investor ranking - to be launched 

Incorporated in the M&A page, this instrument evaluates the companies in the M&A section 

as to various factors, in order to give a general overview on the company’s chances of going 

public, accessing to PE and VC funds or to bank credit, or issuing bonds. This evaluation is 

carried by UCapital24’s incubator in cooperation with the Economics Department of the 
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University of Florence. 

  

 Business plan tool - to be launched 

This tool helps to create a tailored business plan for companies willing to attract investors, 

based on inputs entered by the user.   

  

 Digital advertising  

Any company registered on UCapital24 will benefit of free digital advertising as happens in 

other social networks. Private users will see companies and individuals’ profiles in line with 

their preferences, maximizing advertisement’s effectiveness.  

  

 News and online TV - to be launched 

This section will feature an online TV streaming different financial channels live (including 

CNBC) and connecting with financial companies’ headquarters, broadcasting their opinions on 

markets. 

  

 Users 

 Institutional Professional Retail 

 Asset managers 

Insurance companies 

Banks 

PE/VC 

Broker 

Financial data providers 

Financial coaches 

Trading systems 

Financial Advisors 

Other finance professionals 

Millennials 

Gen X 

SMEs 

  

 User friendly platform 

 The subscription to UCapital24 is free and it takes a few steps to sign up. The platform is also 

accessible through other social networks, such as Facebook, Twitter, and LinkedIn. 

UCapital24’s layout and customer experience have been designed following the example of 

most successful social networks, to increase its user friendliness. 

After logging in, users are redirected to a dashboard that acts as a homepage, where posts by 

users and news are displayed. A private messaging tool is available. 

  

 Partnerships 

 
 

• Supplier of financial data 

 

 

• Supplier of charts showing real time financial data trends 

 

 

• Financial data and stock exchange info provider 

 

 

• Broker sales tools developer 

 

 

• Valuation of companies in the M&A marketplace 
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• Robo-Advisor 

 
 

• Investment research and artificial intelligence applied to 

financial markets (automatic trading models) 

 Source: Company data 

  

 Revenue model 

 Revenues are driven by the number of users and by users converted into customers which pay 

subscription fees (in advance) or commissions on trading activity. The revenue model is 

diversified and structured accordingly. 

  

 Marketing Partnership fee. In the marketing partnership revenue model a fee is paid by 

investment companies or brokers to UCapital24 for all users who access services connected to 

their trading platforms. The fee is a percentage of the traffic volume the partner will gain from 

its exposure to UCapital24’s users.  

Clients: retail investors, professionals 

 

Premium fee. Professionals can upgrade their profiles to Premium, unlocking additional 

features at the price of a monthly fee. The fee is calculated on the number of tools chosen.  

Clients: retail investors, professionals 

 

Advertising fee. An advertising fee is paid by companies willing to include advertising banners 

inside the platform, aiming at targeting specific users. Advertising space will also be available 

on UCapital24’s online TV service.  

Clients: institutional investors and professionals 

 

Service fee. UCapital24 will also offer clients the possibility to add content from the social 

network directly on their webpages, through a feed API service. The fee will be based on how 

much content will be requested by the client. 

Clients: institutional investors 

  

 R&D  

 R&D areas:  

• Analysis of impact of social networks on business world 

• Study on financial and economic operators’ behaviors 

• New functions/products 

• Development of new trading systems 

• Increase accuracy of UCapital24’s rating system 

• Development of real estate valuation system 

• Development of business planning tools 

  

 IT infrastructure continuous maintenance and development 

 • Algorithm updates. IT developers specialized on financial markets constantly monitor the 
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algorithms for market analyses 

• New features. IT programmers handle the technical features of the platform. New 

features will be implemented, based on the continuous interaction with customers  

• Acquisition and maintenance of proprietary servers. Servers will be expanded to support 

the increasing number of users joining the social network 

  

 Marketing 

 Sales structure: 

• Internal. Internal sales team in charge of user base expansion, support to corporate users 

and promotion of the platform’s advertising tools. 

• External. Brokers, UCapital24’s customers/partners, work together with UCapital24 to 

convert users into traders, becoming in this way their customers, and as a consequence 

brokers will have to pay a fee to UCapital24.  

• Professionals. A team of sales professionals will work in order to expand the customer 

base and will provide support to institutional customers.  
  

 UCapital24’s marketing strategy includes: 

• Increase UCapital24’s brand awareness 

• Maximize registered users number 

• Enhance the product value with advertising campaigns 

  

 To reach these objectives, UCapital24 will invest in pay-per-click campaigns on platforms 

exposed to the target audience: 

• Display Campaigns. In order to redirect internet quality traffic towards the network, 

UCapital24 will use Google Display Networks. An internet user on an app or website 

similar to UCapital24 will see an advertising announcement. Upon clicking, the user will 

reach the landing page and will register as a new UCapital24 user.   

• Search Campaigns. Advertisements on search engines, in an attempt to intercept users 

looking for similar websites. An internet user types a keyword on a search engine. The 

Search Engine Results Page will list, among all the results connected with the keyword, a 

UCapital24’s advertising announcement. After clicking on it, the user will be re-directed 

to the lending page. 

• Social Network Campaigns. UCapital24 plans also to capture target audience navigating 

on social media. The target audience will be selected based on users’ characteristics and 

preferences registered on the social network. Each user matching the target’s features 

will receive ads from UCapital24 on its feed, which will re-direct to the landing page. 

  

 Customer service, a dedicated call center 

 Customer service will be strengthened through a dedicated multilingual call center for 

technical and corporate sales assistance. The call centers will be based in Milan and London. 

 

Chat bots, software that simulate human behaviors through advanced artificial intelligence 

techniques, provide automated support on product information and content search. Chat 

bots can be associated with a web page. Once installed, they receive and process any message 
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sent by users. They answer based on pre-imposed settings and make changes to the operating 

procedure, evolving after interactions. Bots come with a keyword dictionary that allows to 

understand users’ questions and provide the best answers in real time. These features make 

bots useful for automatic messaging interaction in customer service:  

• 24/7 support 

• Complete and efficient answers on every single service and product offered 

• Work as tutorial guide for first-time network users 

• Guarantee courtesy and respectfulness in every interaction   

  

  

 Corporate strategy: partnerships and local branches 

  

 

 

 

 

 

A universal platform 

• Additional arrangements with partners and institutional customers  

• Investments in digital marketing campaigns aiming at increasing the global visibility and 

brand awareness  

• Internationalization and penetration of North American and Asian markets through the 

opening of dedicated sales branches. International market entry will take less time and 

resources, given UCapital24’s user-oriented platform with the advantage to be quickly 

language-adapted for foreign markets  

• Participation to sector-related fairs in strategic cities, improving institutional relations 

and enabling direct customer acquisition  
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6. COMPETITION 

  

 Competition drivers and forces 

  

 The main competitive factors in the social trading sector are: user experience, ease of use of 

the platform, pricing (including subscription fees and trading fees), availability of different 

financial instruments, financial content. 

  

 Competitive forces 

 

Suppliers Substitutes

Customers
New 
entrants

Rivalry among existing firms

• High competition

• Established network /user 

base is the key asset

Low risk
• Outsourcing of technology and IT services 

easily available from multiple sources

Average risk
• Low barriers to entry: low costs of building 
new platforms 
• High barriers to entry: network effect, 
partnerships with key brokers, marketing spend

Low risk
• No substitute products/services
• Mostly  undifferentiated service
• Higher risk for innovation and    

new technologies

Low/average risk
• Low risk for retail users
• Higher risk for brokers/partners/customers

 
 Source: EnVent Research 

  

 Competition is increasing, being the social trading still an early stage industry and there is a 

risk for existing players to lose market share vs newcomers, also considering a consolidation 

yet to come. Barriers to entry are low, due to low costs of building new websites/platforms 

and outsourcing technology providers widely available. However, scale and network effect, 

together with marketing spending and the ability to secure multiple brokers and the best 

traders, may represent high barriers to entry. 

  

  

 Just a decade of history for the industry pioneers 

  

 The social trading marketplace is populated by a number of platforms. The main outcomes of 

our analysis of the most popular social trading platforms on the web are: 

• The common factor is the interaction with other users/traders, typical of social networks 

• Business models are different. Some peers are regulated brokers, others rely on third-

party brokers, others are less focused on trading and more on the availability of financial 

data and information 

• Statistics on the number of users and other key metrics are generally unavailable 

• 9 out of 14 companies analyzed were founded between 2007 and 2013, 6 companies 
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between 2014 and 2018 

• Many companies have a history of venture capital funding rounds 

• Only 3 companies are public 

  

 Profiles of social trading networks 

 Public companies 

 Ayondo. Financial technology group offering trading and investment solutions for retail and 

institutional customers. Founded in 2009, Ayondo is both a social trading platform and a 

technology solutions provider to other brokers. Products are contracts for difference. 

Customers: B2C, that trade in a self-directed manner or replicate the portfolios of top traders, 

and B2B, traditional brokers wishing to gain access to Ayondo platform, products and 

technology (white label).  

Ayondo is currently suspended from trading. In 2019, the group disposed its key operating 

subsidiary, Ayondo Markets Ltd, and in Q1 2020 the Swiss subsidiary Ayondo Holding AG was 

liquidated for insolvency, with effect of ceasing the group B2C European social trading 

business. Currently Ayondo is involved in a reverse takeover transaction. 

Foundation year: 2009 

First year of activity: 2014 

IPO: 2018, Catalist segment of the Singapore Stock Exchange, valued around $97m 

Headquarter: United Kingdom 

Revenues: €18.4m (2018) 

Active users: 20,624 (Q1 2019) 

Last Market Cap: €22m (February 2019) 

 

E*trade. Established in the ‘80s, financial services company and pioneer in the online 

brokerage industry. Being an online broker, E*trade besides the trading platform has its own 

trading book which generates revenues accounting for over 60% of the total. E*trade also 

operates a bank. The company started to become “social” in January 2010, after the 

acquisition of the first financial social network named Cake Financial. Established in 2006, 

Cake Financial had a Cake Investment Club application on Facebook and generated media 

coverage from several financial news such as Forbes, Kiplinger, BusinessWeek and Barron's.  

In February 2020, Morgan Stanley acquired E*trade in an all-stock transaction valued $13bn.  

Foundation year: 1982 - First online trade: 1983 

IPO: 1996 

First year of activity as a social network: 2010 

Headquarter: United States 

Retail users: 5.1m (2019) 

Revenues: €2.9bn (2019) 

Market Cap: €9.5bn (March 2020) 

 

Naga. German fintech social network engaged in trading of financial securities, 

cryptocurrencies, gaming and other platforms and services. Among the services offered, Naga 

provides its social trading platform, trading (authorized brokerage) and robo-advisory. The 

interface allows the copying of one single trade or an entire strategy of a professional trader. 

The group generates revenues primarily from the trading transactions, flow management, 
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commissions and swap interest earnings generated as a market maker. A second revenue 

stream comes from the service activities such as consulting and license support. 

Foundation year: 2015 

IPO: 2017 

Headquarter: Germany 

Revenues: €17.7m (2018) 

Users: More than 500,000 (September 2018) 

Market Cap: €76m (March 2020) 

  

 Companies with substantial brokerage business 

 eToro. Social trading platform active in over 140 countries which combines trading currencies, 

cryptocurrencies, commodities, stocks, indices and ETFs with social networking features. Its 

main feature is CopyTrader, a technology that enables users to automatically copy and 

implement investing strategies enacted by other traders. 

eToro is regulated, adhering to the guidelines of CySEC, FCA and ASIC.   

Between 2007 and 2018, the company raised over $200m in several rounds of funding. 

Foundation year: 2007 

Users: 13m 

Headquarter: Tel Aviv, Israel; registered offices in Cyprus, Israel, and the UK 

 

ZuluTrade. Social trading broker licensed and regulated in EU and Japan. The concept behind 

is to offer an open environment where traders on a global-level (over 50 brokers worldwide) 

can connect any trading platform and share their knowledge. In 2017, ZuluTrade was acquired 

by China-based Formax Group. 

Foundation year: 2007 

Users: na 

Headquarter: Greece 

 

Tradeo. Online trading platform and brokerage licensed by the CySEC as a fully legal broker. 

Tradeo is a forex broker with developed and full of social aspects online trading platform, 

such as the ability to directly see on the chart the orders and the signals of other traders. 

Traders do not pay any trading commissions thanks to Tradeo’s full STP (Straight-through 

processing) model, which ensures that traders get tight spreads. Variable spreads represent a 

fairer and more transparent picture of the market, as they are set based on the actual 

movements of the market. As a result, traders enjoy simple pricing across the board. 

Foundation year: 2012 

Users: na 

Headquarter: Cyprus 

 

AlpsSocial. Free financial marketplace that allows to meet, learn, exchange ideas, find 

opportunities and get work done. It allows users to invite friends, create private social trade 

rooms, chat with other traders and take part in a social ranking based on how well they trade.  

Foundation year: 2014 

Users: 7,000 

Headquarter: Singapore 
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Spiking. Stock tracking app launched to allow retail traders to follow and automatically mirror 

the verified trading activities of large shareholders of publicly listed companies. Today the 

company tracks the buy and sell activities of up to 180,000 investors in four markets: 

Singapore, Malaysia, Hong Kong, and the USA. Since 2017 it has begun tracking big players in 

the cryptocurrency market. 

In August 2018, it raised S$2.2m in a Seed and Pre-A round, after recently closing an 

additional S$1.2 million. 

Foundation year: 2016 

Users: 180k 

Headquarter: Singapore 

 

Covesting. Licensed digital asset exchange and trading platform for cryptocurrency traders. 

The blockchain and smart contract-based platform allows beginner investors to connect with 

skilled traders to earn profits in the crypto market by simply copying trading strategies from 

skilled traders automatically.  

Foundation year: 2017/2018 

Users: na 

Headquarter: Gibraltar 

 

Shareville. Launched in 2011, Shareville, a trading platform, was acquired in 2014 by a Nordic 

bank, Nordnet, which has made it its social network for savings and investments. Currently it 

claims to have 200,000 members (August 2018). Shareville is free-to-use for Nordnet’s clients, 

and therefore the business logic of this broker/bank-owned platform is different from other 

social investing and trading platforms. The platform allows users to copy trading top traders 

and share information as well as financial analysis among users. 

Foundation year: 2008 

Headquarter: Sweden 

Users: 200k 

 

Scutify. Social aggregator of trending rumors and news for stocks, FX and commodities. The 

content of the app or website can be browsed freely without being a member; membership 

allows to create watchlist of stocks and publish posts. One of the main features are the 

sentiment rankings, through which users can indicate whether they are bullish or bearish 

about a stock; this is then aggregated with other users’ sentiment and allows to see what the 

community thinks about a stock. The app integrates with Trader Brokerage for investors. 

Scutify also offers premium content from professional analysts, financials for public traded 

companies and an integrated trading platform. 

In 2015, Scutify raised $1.5m from private investors to finance the addition of the platform 

“Premium Scuttles”, where traders and money managers are allowed to sell monthly or yearly 

content subscriptions to a receptive finance community. 

Foundation year: 2013 

Users: 200k monthly users (2014)  

Headquarter: USA 
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Robinhood. US-based fintech firm which offers zero-fee stock, option, and crypto trading 

through an app. In 2016 it added Robinhood Gold, a premium margin trading service for 

which it charges between $10 to $200 per month; in addition, the company generates 

revenue by collecting interest on customer deposits, as well as by taking a tiny amount from 

each trade order.  

Robinhood doubled its user base to over 4m brokerage accounts in the last year, which was 

likely aided by its addition of crypto trading services. 

The company has raised $539m in funding and it's currently valued at $5.6bn (Source: 

Business Insider). Investors include Sequoia, Google's venture capital fund Capital G and 

Iconiq. Rumors about IPO. 

Foundation year: 2015 

Users: 4m  

Headquarter: USA 

  

 Financial social networks and platforms 

 Investing.com. Online financial portal in 28 localized editions and 21 languages, also available 

for mobile devices, providing news, analyses, streaming quotes and charts, technical data and 

financial tools about global financial markets, including stocks, bonds, commodities, 

currencies, interest rates, futures and options.  

Foundation year: 2007 

Users: 20.5m Monthly Uniques; 1,025m Monthly Pageviews; 1.5m Daily Mobile Visitors; active 

users (2012) 130k 

Headquarter: British Virgin Islands; largest branches in Cyprus, Madrid and Tel Aviv 

 

TradingView. Social networking website for traders equipped with a platform for technical 

analysis and data analysis tools. The website is designed to provide a Bloomberg-like 

experience to non-professional traders. Users have free access to charting and analysis, 

publish trading ideas and discuss markets in real-time. Access is also available through paid 

subscription for its entire content.  

Foundation year: 2011 

Users: 3.7m investors, over 3m monthly active users 

Headquarter: USA 

 

StockTwits. Social network designed to be a bridge of communication between investors, 

traders and entrepreneurs. StockTwits introduced the cashtag (e.g. $AAPL) as a way to 

organize financially focused conversation on Twitter. Today StockTwits owns and operates its 

own social platform counting more than 1.3m individual and professional investors, traders, 

public companies and media professionals as part of its community. 

The site’s most popular feature is the heat map, which allows the visualization of multiple 

stock prices at once, organized by color.  

As of June 2013, Stockwits had raised $8.6m through venture capital. 

Foundation year: 2008 

Users: 1.3m registered members 

Headquarter: USA 
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7. MARKET METRICS 

  

 Deep dive into social dynamics and metrics 
  

 Among the social trading platforms and traditional social networks analyzed, we have 

selected the companies whose dynamics and key metrics may be deemed relevant to analyze 

different business models and UCapital24’s case. 

  

 LinkedIn as a benchmark, for its network approach dedicated to professionals  

 LinkedIn is a social network designed to serve professionals of all fields. Its main goal is to 

connect talent with opportunity. Its users are able to share their professional identity online, 

join and create networks and thus access and share knowledge. LinkedIn enjoys high adoption 

among highly educated and high-income users.  

LinkedIn was launched in 2003; in 2011, the company was listed on the NYSE, and, in 2016, it 

was acquired by Microsoft for $26bn (around $55 per user).  

As of beginning of 2020, LinkedIn had over 690m registered users from over 200 countries.  

  

 LinkedIn - History milestones 

 Date Event Members 

 2003 • Company establishment 

• Investment by Sequoia Capital 

100,000 

 2004 • Introduction of Address Book Upload and Group features 

• Partnership with American Express 

1,600,000 

 2005 • First business lines introduced: Jobs feature and 

Subscription option 

• Opening of fourth office 

4,200,000 

 2006 • First year of profitability 

• Launch of Public Profiles, People You May Know and 

Recommendations features 

8,000,000 

 2007 • Customer Service center opens in Omaha 17,000,000 

 2008 • First international office opening in London 

• Spanish and French versions of the site are developed 

32,000,000 

 2009 • Jeff Weiner becomes CEO 56,000,000 

 2010 • International offices become 10 

• 1,000 employees around the world 

90,000,000 

 2011 • Listing on the NYSE 120,000,000 

 2012 • Website renovations improve its appeal 150,000,000 

 2013 • Growth rate reaches 2 members per second 277,000,000 

 2014 • Introduction of the Economic Graph 347,000,000 

 2015 • Acquisition of Lynda.com, a website for learning and 

development of new skills for professionals 

414,000,000 

 2016 • Acquisition by Microsoft  

• Launch of marketing campaign “You’re Closer Than You 

Think” 

467,000,000 
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• Offices in 30 cities with 10,000 full-time employees 

 2017 • Introduction of Career Advice feature 

• Opening of Detroit office 

510,000,000 

 2018 • Opening of second office in Germany 575,000,000 

 Source: EnVent Research on publicly available information 

  

 UCapital24 vs LinkedIn  

 UCapital24 too sets the goal of creating an environment of professionalism on its platform 

that will foster opportunities and resources for its users. On UCapital24 individuals will be 

able to share their professional profiles and communicate with others, as well as use technical 

and analytical tools. The main difference with LinkedIn, however, lies in the fact that 

UCapital24 focuses on the world of finance, narrowing the variety of its user base. This 

difference might discourage professionals with non-finance backgrounds from signing up, but 

it will also allow the social network to provide better and more specific services to its finance-

based users, setting itself aside from its competitors.   

  

 E*trade, Ayondo and Naga investment platforms with substantial brokerage activity  

 Out of some 30 online trading platforms in the market, only three companies are public. 

Ayondo, E*trade and Naga are online trading platforms and act as online brokers.  

We note that:  

- Ayondo is suspended from trading  

- E*trade was acquired in February 2020 by Morgan Stanley, the transaction will be 

completed by the end of the year 

The main difference between them and UCapital24 is that they have their own trading book 

and they take positions on trades. Therefore, those companies have a consistent part of 

revenues coming from brokerage activity. For instance, While E*trade has around 2/3 of 

revenues coming from commissions on trading, Ayondo can be compared to UCapital24 for 

2/3 of its total turnover.  

 

E*trade. The company is considered the first pioneer of online trading, established in the ‘80s 

and went public on Nasdaq in the ‘90s. E*trade claimed to have almost 4m accounts in 2019, 

of which around 0.25% corporate clients. Over 60% of revenues in 2017 came from the 

brokerage business segment.  

 

Naga. Established in 2015, the company went public in 2017 expanding its business 

worldwide with an IPO valuation of €75.6m. As of September 2018, Naga had more than 

500,000 users. Around 50% of revenues in 2017 came from the brokerage business segment. 

 

Ayondo. This company has a profile more similar to UCapital24. The brokerage activity 

accounts for around 40% of total revenues. Ayondo’s revenue streams are:  

1) Social and self-direct trading (trade by yourself and copy trade): Clients come into the 

platform (called TradeHub) and conduct trades based on their own investment decisions. 

In 9M2017, there were more than 3,100 active self-directed clients.  

2) Casual (brokerage fee): This is the largest white-label collaboration with key partner BUX. 
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All Casual revenues come from BUX, which specializes in trading applications through 

mobile. Transactions from BUX are processed through the TradeHub platform. Ayondo 

charges BUX commission for trades handled. This white label partner currently serves 

over 1,000,000 users including both virtual and real money clients and has presence in 

the UK, Germany, the Netherlands and Italy. In 9M2017, there were more than 28,000 

active clients introduced by this white label partner. 

3) Introduced (white-labelling Ayondo platform): Ayondo will white label its TradeHub 

platform to B2B partners. Ayondo has 25 active B2B partners. Unlike the BUX 

arrangement, a B2B client investment platform contracts directly with end-users and 

undertakes the credit risk. 

  

 Ayondo - Revenues, active users and average revenue per user 
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 Ayondo - Number of transactions, units 
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 Market multiples  

 EV/REVENUES EV/EBITDA

2018 2019 2020E 2021E 2018 2019 2020E 2021E

E*TRADE 1.9x 3.0x 1.8x 1.9x n.a. 5.8x 4.1x 4.5x

NAGA 6.3x 4.5x 4.8x 4.1x neg neg 12.8x 11.4x

Mean 4.1x 3.7x 3.3x 3.0x n.m. 5.8x 8.5x 8.0x

Company

 
 Source: EnVent Research on S&P Capital IQ, June 2020 

Note 1: Ayondo multiples not available due to lack of analysts’ estimates 

Note 2: NAGA estimates for 2019 

  

 eToro, a direct competitor 

 eToro, a global trading platform, looks the closest competitor to UCapital24. However, the 

company is still private and is currently considering going public, according to press rumours. 

The company is active in over 140 countries and combines trading of different asset classes 

such as currencies, commodities, stocks, indices, ETFs and cryptocurrencies.  

During last year, eToro raised $100m in a private funding, which implies a company valuation 

of $800m, according to Thomson Reuters. 

  

 eToro - History milestones 

 Date Event Members 

 2007 eToro was established  200k 

 2008 Release of FX trading platform 400k 

 2009 Launch of WebTrader, web-based trading platform 700k 

 2010 Release of OpenBook, social trading platform 900k 

 2011 Introduced the CopyTrader application 1m 

 2012 Added stocks; launch of Social Index 1.5m 

 2013 Launch of mobile application 2m 

 2014 Launch of bitcoin trading 3m 

 2015 Merger of WebTrader and OpenBook platforms, new social 

trading platform released 

4m 

 2016 Introduced CopyFunds managed portfolios; JVs with Sberbank 

and PingAN 

5m 

 2017 Added cryptocurrencies 6m 

 2018 Reached 240m open trades; 140 countries; 450 employees 9m 

 April 

2020 

During pandemic period (first four months of 2020) eToro 

members increased by 427% compared to same period of 

2019. 

13m 

 Source: EnVent Research on publicly available information 
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8. FINANCIAL PERFORMANCE AND VALUATION DRIVERS 

  

 User growth, engagement and loyalty driving financial performance 
  

 Relevant influence factors: 

• UCapital24 is an early-stage company in a relatively new and unproven market, which 

however shows a huge potential 

• Revenues and value, consistently with other online platforms and social networks, are 

expected to be driven by the total number of users, the number of users converted into 

customers, the number of transactions brokered through the platform 

• Major direct revenue generators will be: users which trade on the platform and the 

frequency of trading (marketing partnership fee), advertising revenues per user 

(advertising fee), premium subscriptions paid by retail and corporate users (premium and 

service fees)    

• User experience will become a major driver for organic expansion through word of 

mouth across online communities and other forms of spontaneous rewarding 

communication. The open access to all information every time of the day, gives to the 

users inputs to implement a trading strategy. On top of that, social communities are 

sources of recommendation, analysis and ideas.  

• Conversely, the user satisfaction about quality of info gathered and portal services vs 

cost will condition the mood of shared communication and thus frequency of active 

access and churn rate dynamics 

• Due to the nature of the business (online) and user profile (both retail and institutional 

investors), marketing investments, mainly through social networks and other online 

channels, are crucial for the initial awareness and business growth  

• The Company organization, cost structure and financial profile are typical of a 

startup/early-stage company with a just beginning operating history 

  

 FY19 results reflect the delay in start of operations 

 Revenues were €62k in 2019, -35% vs. management forecast, -66% vs. 2018 due to 

suspension of service contracts on the test platform.  

EBITDA was €(1.1)m, vs. €(1.5)m forecast, a lower actual loss due to the postponement of 

marketing expenses. Net loss of €(1.8)m. Net cash of €1m.  

Active users were 63k as of December 2019. 

  

 Management financial targets 

 At the time of the IPO (November 2019), management had disclosed its financial targets. 

 €k FY19 FY20 

 Revenues 96 2,329 

 EBITDA (1,482) (338) 

 Net Income (Loss) (2,036) (1,008) 

 Net financial (debt) cash 793 405 

 Equity 3,928 2,920 

 Source: Company data 
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 The planned completion of platform development within 2019 has not been met nor 

operations have started yet. Management has stated that 2020 target figures will be missed 

and that its assumptions on the development path and revenues progression are to be shifted 

and possibly revised. 

  

 Comparables’ experiences 

 We have analyzed financial data and information about public and private social networks, 

social trading platforms, high-growth Internet and fintech companies, to detect relevant 

statistics and take into consideration their social characteristics and network effects. The main 

metrics available are user base evolution and growth trend, revenue statistics and breakdown 

of revenue streams, advertising revenues, premium subscriptions. In order to better gauge 

UCapital24’s potential revenue opportunity, we have compared growth rates from the very 

beginning and revenue per user of a range of social networking companies. 

  

 Social networks - User base evolution (since 1st year of company’s activity) 
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 Social trading networks - User base evolution (since 1st year of company’s activity) 
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 Revenue per user 

 Trading Companies

Revenue/Users (€) 2013 2014 2015 2016 2017

Ayondo 621 575 536 343 n.a.

E*Trade 468 472 371 488 566

Social Companies

Revenue/Users (€) 2013 2014 2015 2016 2017

Facebook 5.6 7.5 9.8 12.9 16.6

Twitter 2.4 4.2 6.3 6.9 6.4

Linkedin 4.8 5.6 6.3 n.a. 3.9

Snapchat n.a. n.a. 0.5 2.2 3.8  
 Source: EnVent Research on publicly available information 

  

 Advertising revenue per user 
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 Source: EnVent Research on publicly available information - Note: 2016 data; for LinkedIn 2015 

  

 Premium fees  

LinkedIn and Morningstar provide a premium account with several features that are not 

available for free memberships. While “LinkedIn premium” costs around $30/month, 

Morningstar premium service charges around $200/month. Some 20% of LinkedIn revenues 

were coming from premium memberships in 2015, while for Morningstar premium revenues 

were around 5% of the total. 

  

 Market values 

 Value per user at IPO (€) 
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 Source: EnVent Research on publicly available information - Note: eToro value from its last capital raising valuation. 
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 Valuation drivers and logics 

  

 General assumptions 

 The first main assumption for a social trading network is that its market penetration is granted 

by its free availability, since sign up is free of charge.  

Penetration among possible users is typically the first revenue driver, assuming users 

behaviors and dynamics comparable with those detected from the available information on 

other comparable networks, the only benchmark for a newborn specialized social network. 

Our overall assumption is that the potential of the social trading market is huge and subject to 

changing trends.  

  

 Key valuation issues 

 The profile of UCapital24 is that of a startup company entering the crowded social trading 

market. Being at an earlier stage in its investment cycle, UCapital24 will continue to invest in 

the platform development and marketing initiatives that should drive significant margin 

expansion over time. 

Social trading, born in 2006, is constantly evolving; companies are expanding with new and 

innovative services and an improved quality of the service, new companies are emerging. 

Long-run trends and innovation in financial markets offer to UCapital24 the opportunity to 

ride an expected wave.  

The value expectation depends on the assumed as plausible growth pace of size and on its 

capacity to penetrate the market potential and build a strong community. 

  

 Value drivers and use of market data 

 • Startup company 

• Past performance unavailable  

• Social trading market in an early stage growth phase: the ease of use, high transparency 

and low management fees are expected to induce increasingly users to trade on social 

trading digital platforms 

• Available market multiples come from a diversity of cases and stories. As such we deem 

them usable as source of valuable indications and suggestions, but not as direct value 

metrics   

  

 Valuation metrics 

 Our valuation metrics normally are based on discounted cash flows, which appropriately 

factor in the expected growth of early-stage companies. 

The DCF method also helps to address some of the comparison and short-term profitability 

issues that make the market multiples method less reliable, although putting a strong 

emphasis on terminal value.  

Historically, social network and tech-based companies experienced a high multiple valuation 

just near to IPO date, showing a decreasing trend afterwards. We assume that UCapital24 

implied multiples will show a similar trend.  
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Given the unexpected standby of operations in H1 2020 and the expected release of updated 

guidelines on the development program, we lack essential ground on which build our 

estimates and we believe that any valuation exercise would be affected by excessive 

subjectivity. However, we find useful to mention some market data applied to target revenues 

disclosed at IPO. 

  

 Market multiples perspective 

 

 

 

 

 

 

 

 

 

 

 

 

As to market multiples: 

• The limited number of listed companies among closest competitors makes the 

application of market multiples to UCapital24 less reliable than usual 

• Other listed companies may be found in the social network and high-growth Internet 

companies or in the FinTech universe, but all of these are at more mature stages, as such 

we have considered their multiples at the time of their IPOs. We have analyzed LinkedIn, 

Facebook, Twitter and Snapchat, to consider their social character and universal reach, 

along with network effects. 

• The only multiple that can be used for UCapital24 in the short-term is EV/Revenues, 

because all the social companies haven’t been profitable in their first years, while 

investing heavily in growth. Moreover, costs and expenses levels look to be discretionary 

to a material extent and resulting margins not necessarily will happen as forecasted. They 

could be adjusted up or down according to circumstances, thus the use of operating 

income/loss associated with the various revenue levels might be too subjective.   

  

 Simulations on value  

 We consider the following chart as an insight of industry trends whose purpose is to indicate a 

general value potential. We have used the management revenue forecast of 2020 cut by 50%, 

as a suitable target for the second year of full operations, which, as discussed before, would 

be probably shifted to 2021.  

It is to be noted, as a warning, that the listed traditional social networks had a much longer 

history at their IPO and consequently the theoretical values indicated might be not realistic in 

a shorter history case. Thus, we have cut the social networks revenues multiples by 50% to 

reflect a shorter history. 

As such, the figures calculated must be considered just a proxy of a target market value in the 

short/mid-term, but not a market multiples based valuation.    

  

 Market multiples - proxy 

 €m

Multiples Valuation Multiple EV Equity Value

50% cut of target revenues

2020E Revenues 1.2 Facebook Year 1 7.0x 8.0 8.0

2020E Revenues 1.2 LinkedIn Year 1 9.3x 10.7 10.7

2020E Revenues 1.2 Twitter Year 1 13.9x 16.0 16.0

2020E Revenues 1.2 Snapchat Year 1 7.0x 8.1 8.1

Mean 10.7  
 Source: EnVent Research 

  

 At the time of the IPO, we had performed a post-money DCF valuation on a 5Y projection 
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period, which resulted in a EV/Revenue implied multiple of 9x at the second year and 3x at 

the third year of full operations after a 3x revenue growth. The values came consistently in 

the region of the above simulation. 
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DISCLAIMER (for more details go to www.enventcapitalmarkets.co.uk under “Disclaimer”)  

This publication has been prepared by Luigi Tardella, Co-Head of Research Division, and Viviana Sepe, Research Analyst, on behalf of 
the Research & Analysis Division of EnVent Capital Markets Limited (“EnVentCM”). EnVent Capital Markets Limited is authorised and 
regulated by the Financial Conduct Authority (Reference no. 651385). Italian branch registered number is 132. 
This publication does not represent to be, nor can it be construed as being, an offer or solicitation to buy, subscribe or sell financial 
products or instruments, or to execute any operation whatsoever concerning such products or instruments. This publication is not, 
under any circumstances, intended for distribution to the general public. Accordingly, this document is only for persons who are 
Eligible Counterparties or Professional Clients only, i.e. persons having professional experience in investments who are authorized 
persons or exempted persons within the meaning of the Financial Services and Markets Act 2000 and COBS 4.12 of the FCA’s New 
Conduct of Business Sourcebook. For residents in Italy, this document is intended for distribution only to professional clients and 
qualified counterparties as defined in Consob Regulation n. 16190 of the 29th October 2007, as subsequently amended and 
supplemented. 
EnVentCM does not guarantee any specific result as regards the information contained in the present publication, and accepts no 
responsibility or liability for the outcome of the transactions recommended therein or for the results produced by such transactions. 
Each and every investment/divestiture decision is the sole responsibility of the party receiving the advice and recommendations, 
who is free to decide whether or not to implement them. The price of the investments and the income derived from them can go 
down as well as up, and investors may not get back the amount originally invested. Therefore, EnVentCM and/or the author(s) of 
the present publication cannot in any way be held liable for any losses, damage or lower earnings that the party using the 
publication might suffer following execution of transactions on the basis of the information and/or recommendations contained 
therein.  
The purpose of this publication is merely to provide information that is up to date and as accurate as possible. The information and 
each possible estimate and/or opinion and/or recommendation contained in this publication is based on sources believed to be 
reliable. Although EnVentCM makes every reasonable endeavour to obtain information from sources that it deems to be reliable, it 
accepts no responsibility or liability as to the completeness, accuracy or exactitude of such information and sources. Past 
performance is not a guarantee of future results. 
Most important sources of information used for the preparation of this publication are the documentation published by the 
Company (annual and interim financial statements, press releases, company presentations, IPO prospectus), the information 
provided by business and credit information providers (as Bloomberg, S&P Capital IQ, AIDA) and industry reports. 
EnVentCM has no obligation to update, modify or amend this publication or to otherwise notify a reader or recipient of this 
publication in the case that any matter, opinion, forecast or estimate contained herein, changes or subsequently becomes 
inaccurate, or if the research on the subject company is withdrawn. The estimates, opinions, and recommendations expressed in 
this publication may be subject to change without notice, on the basis of new and/or further available information.      
EnVentCM intends to provide continuous coverage of the Company and the financial instrument forming the subject of the present 
publication, with a semi-annual frequency and, in any case, with a frequency consistent with the timing of the Company’s periodical 
financial reporting and of any exceptional event occurring in its sphere of activity.  
A draft copy of this publication may be sent to the subject Company for its information and review (without target price and/or 
recommendation), for the purpose of correcting any inadvertent material inaccuracies. EnVentCM did not disclose the rating to the 
issuer before publication and dissemination of this document. 
This publication, nor any copy of it, can not be brought, transmitted or distributed in the United States of America, Canada, Japan or 
Australia. Any failure to comply with these restrictions may constitute a violation of the securities laws provided by the United 
States of America, Canada, Japan or Australia. 
EnVentCM is distributing this publication as from the date indicated on the front page of this publication.  
 
ANALYST DISCLOSURES 
For each company mentioned in this publication, all of the views expressed in this publication accurately reflect the financial 
analysts’ personal views about any or all of the subject company (companies) or securities.  
Neither the analysts nor any member of the analysts’ households have a financial interest in the securities of the subject company. 
Neither the analysts nor any member of the analysts’ households serve as an officer, director or advisory board member of the 
subject company. Analysts' remuneration was not, is not or will be not related, either directly or indirectly, to specific proprietary 
investment transactions or to market operations in which EnVentCM has played a role (as Nomad, for example) or to the specific 
recommendation or view in this publication. EnVentCM has adopted internal procedures and an internal code of conduct aimed to 
ensure the independence of its financial analysts. EnVentCM research analysts and other staff involved in issuing and disseminating 
research reports operate independently of EnVentCM Capital Market business. EnVentCM, within the Research & Analysis Division, 
may collaborate with external professionals. It may, directly or indirectly, have a potential conflict of interest with the Company and, 
for that reason, EnVentCM adopts organizational and procedural measures for the prevention and management of conflicts of 
interest (for details www.enventcapitalmarkets.co.uk under “Disclaimer”, “Procedures for prevention of conflicts of interest”). 
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MIFID II DISCLOSURES 
UCapital24 S.p.A. (the “Issuer or the “Company”) is a corporate client of EnVentCM. This document, being paid for by a corporate 
Issuer, is a Minor Non-monetary Benefit as set out in Article 12 (3) of the Commission Delegated Act (C2016) 2031.  
This note is a marketing communication and not independent research. As such, it has not been prepared in accordance with legal 
requirements designed to promote the independence of investment research and this note is not subject to the prohibition on 
dealing ahead of the dissemination of investment research. 
 
CONFLICTS OF INTEREST 
In order to disclose its possible conflicts of interest, EnVentCM states that it acts or has acted in the past 12 months as Nominated 
Adviser (“Nomad”) and Global Coordinator to the subject Company on the AIM Italia market, a Multilateral Trading Facility 
regulated by Borsa Italiana (for details www.enventcapitalmarkets.co.uk under “Disclaimer”, “Potential conflicts of interest”). 
 
CONFIDENTIALITY 
Neither this publication nor any portions thereof (including, without limitation, any conclusion as to values or any individual 
associated with this publication or the professional associations or organizations with which they are affiliated) shall be reproduced 
to third parties by any means without the prior written consent and approval from EnVentCM. 
 
VALUATION METHODOLOGIES 
EnVentCM Research & Analysis Division calculates range of values and fair values for the companies under coverage using 
professional valuation methodologies, such as the discounted cash flows method (DCF), dividend discount model (DDM) and 
multiple-based models (e.g. EV/Revenues, EV/EBITDA, EV/EBIT, P/E, P/BV). Alternative valuation methodologies may be used, 
according to circumstances or judgement of non-adequacy of most used methods. The target price could be also influenced by 
market conditions or events and corporate or share peculiarities.  
   
STOCK RATINGS 
The “OUTPERFORM”, “NEUTRAL”, AND “UNDERPERFORM” recommendations are based on the expectations within 12-month 
period of date of initial rating (shown in the chart on the front page of this publication). Equity ratings and valuations are issued in 
absolute terms, not relative to market performance.   
Rating rationale:  
OUTPERFORM: stocks are expected to have a total return of at least 20% in the mid-term; 
NEUTRAL: stocks are expected to have a performance consistent with market or industry trend and appear less attractive than 
Outperform rated stocks;  
UNDERPERFORM: stocks are among the least attractive in a peer group; 
UNDER REVIEW: target price under review, waiting for updated financial data, or other key information such as material 
transactions involving share capital or financing; 
SUSPENDED: no rating/target price assigned, due to material uncertainties or other issues that seriously impair our previous 
investment ratings, price targets and earnings estimates; 
NOT RATED: no rating or target price assigned. 
The stock price indicated is the reference price on the day indicated as “Date of Price” in the table on the front page of this 
publication.  
 
DETAILS ON STOCK RECOMMENDATION AND TARGET PRICE 

Date Recommendation Target Price (€) Share Price (€)

04/06/2020 NOT RATED n.a. 2.02  
  
ENVENTCM RECOMMENDATION DISTRIBUTION (June 04th, 2020)   
Number of companies covered: 12 OUTPERFORM NEUTRAL UNDERPERFORM SUSPENDED UNDER REVIEW NOT RATED

Total Equity Research Coverage % 50% 42% 0% 0% 0% 8%

of which EnVentCM clients % * 100% 100% 0% 0% 0% 0%

* Note: Companies  to which corporate and capita l  markets  services  were suppl ied in the last 12 months.  
 
This disclaimer is constantly updated on the website at www.enventcapitalmarkets.co.uk under “Disclaimer”.  
Additional information are available upon request.   
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